
 
 

Committee of the Whole 

 
 

 
 
 

Committee of the Whole 
to be held at 

City of Penticton, Council Chambers 
171 Main Street, Penticton, B.C. 

 
Tuesday, November 20, 2018 

Recessed from the Regular Council Meeting at 1:00 p.m. 
 
 

1. Call Committee of the Whole to Order 
 
2. Adoption of Agenda 
 
3. Delegations and Community Recognition  

 
 3.1 Impact of Immigration in our Community  1  
  Tahira Saheed - South Okanagan Immigrant & Community Services 
  Nora Hunt-Haft - South Okanagan Similkameen Local Immigration Partnership 

 
 3.2  Figueira’s Park  - Deer Issue  2-29 
  Robert Cartwright  
 

 3.3 Update on cannabis framework for retail sales and public consumption                           30-75 
  Blake Laven, Planning Manager & JoAnne Kleb, Engagement Strategist     
  

4.  Adjourn to Regular Meeting of Council 
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10 Nov 181O:O2a Robert Cartwright p.1

Anthony Haddad

November 10,2018

Via fax 25O 490-2502

Re: Figueira's Park Deer lssue.

Bob Cannon has been in conversation with you regarding our concerns with the
deer. Bob has travelled South for the winter and asked me to follow up with you.

He indicated you requested some information regarding our presentation to
council on November 20th. I have enclosed a notice we used to gather park
residents to a meeting. lt summarizes the issue quite well and will forrn our
outline for the presentation to council. I called your office last week however
without a response I am forwarding this to you via fax. I assume this is meets your
requirement.

Please confirm our attendance for the November 2oth meeting.

lf you have any questions my contact informatíon is;

PhoneÆax
  

Thank you in advance for your prompt response

Robert (Bob) Cartwr¡ghr

154 Figueira's Park

321 Yorkton Ave VzA 3V5

1 page to follow
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F'IGUEIRAS PARK DEER CONCERNS

A number of tenants have expressed concerns with the deer that are
habinrally present in the park. These tenants are frustrated with the darnage
the deer are doing with their gardens and flowers. Some of the deer have been
born in the park and consider it their home therefore they will be here for a
good portion of their lives.

There is increased concern with health affects of urban deer. Their eating
habits change with the available food in the park which is quite different with
food naturally available in the wild. As some tenants fence offgardens and
flowers they now are eating things that were previously avoided. With the
deer always present and the amount of deer droppings found on our lawns
and gardens who knows what hazards to our health we are exposed to just by
utilizing our Iawns and gardens. Diseases such as E-coli, Lyme disease and
Chronic Wasting Ðisease are speculated to be valid concerns.

Nothing will alleviate our concerns without some form of organized action.
Neither we the tenant or t}re park owner have the ability to deal with this
issue on our own, We have to determine who is ultimately responsible for
initiating any and all action to provide relief from this issue. Our citycouncil
has turned a deaf ear. We need to determine where the ultirnate authority lies
and press them for a resolution. City council would be a great place to start

If you share these concerns and are willing to participate in developing
sFategies to get our governments [cily council, province) motivated to either
resolve this problem or give us the ability to resolve it ourselves then come to
a rneetÍng in the clubhouse on,

August 8tr'at 3:3O pm
Action going forward will depend on the turnout, participation and

commitment of tenants in what may be a lengthy endeavor.

"There is no quick fix."
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Committee of the Whole Report 

 

   

 

 

Date: November 20, 2018       File No:    4300-01 
To: Peter Weeber, Chief Administrative Officer 
From: Blake Laven, Planning Manager and JoAnne Kleb, Engagement Strategist 
 

Subject: Update on cannabis framework for retail sales and public consumption  
  

Staff Recommendation 

THAT the Committee of the Whole receive into the record the report titled “Update on cannabis framework 
for retail sales and public consumption” and endorses the framework as presented; 

AND THAT staff are directed to introduce policies and bylaws in-line with the framework at the December 4, 
2018 Regular meeting of Council.  

Executive Summary 

This report outlines the work done to date to prepare Penticton for the legalization of cannabis, including 
the development of a framework dealing with the retail sales of cannabis and rules pertaining to the 
smoking and vaping of cannabis. The framework outlined herein was developed through an extensive 
public engagement process, stakeholder consultation, legal review and best practices from other 
jurisdictions. The framework allows for limited opportunities for retail sales in established commercial areas 
of the City, including select areas in the downtown but not including Main Street or Front Street. The 
framework also provides buffers from schools where retail sales are not permitted to reduce exposure to 
youths. And finally, the framework proposes prohibiting cannabis smoking and vaping in most public areas.  

Strategic priority objective 

Creating regulations through public and stakeholder consultation for the safe distribution and consumption 
of cannabis products in Penticton is in keeping with the Council priorities of Good Governance. 

Background 

Legislation 

The Federal Cannabis Act came into effect on October 17, 2018, legalizing recreation cannabis in Canada 
under a controlled framework. The Act splits the jurisdiction of cannabis regulation between the federal and 
provincial spheres. Licensing production, packaging of product and product quality, among other aspects 
fall under federal responsibility with distribution of cannabis product and rules pertaining to public 
consumption being provincial mandates.  
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Distribution schemes differ from province to province, with some provinces, like Ontario, having a complete 
government monopoly on distribution and others, like Alberta, favouring a private retail store model. In BC, 
the enabling legislation, the Cannabis Control and Licensing Act (CCLA), is a hybrid following the model of 
liquor distribution in BC with a blended private and public model. Similarly, rules around who can purchase 
and where consumption occur differ from province to province, with the age set as 19 in in BC. Under the 
CCLA the smoking and vaping of cannabis is prohibited on school and health authority properties, in 
outdoor parks where recreation can occur, in areas of work or close to doorways, windows and air intake of 
public places and within a vehicle or bus stop, among other areas.   

The CCLA also provides broad authority to local governments to determine where in their communities, if at 
all, cannabis retail sales can occur. Licensing of cannabis retail stores is done through the provincial liquor 
control and licensing branch (LCLB). Prior to a location being licensed however, support from the local 
government must be obtained. The Act outlines that public consultation on each location must be done 
prior to local government (Council) endorsing a location.   

Development of a local approach 

Given the requirements of the CCLA and the broad authority it gives to municipalities, Penticton, like other 
communities in the province is required to respond to this new environment. Are cannabis retail sales a 
supported land use in the community? If so, where should cannabis retail stores be located and under what 
auspices should they operate? Where should people be able to smoke and vape cannabis in Penticton? 
These are all questions that the Act leave to the local government to create policy and regulation on. Various 
BC municipalities have taken a varied approach, with some completely embracing the new retail 
environment with little restriction to other prohibiting retail cannabis sales completely.  

To respond to these local considerations, Penticton City Council in March of 2018 supported a community 
engagement plan intended to provide direction on the development of policy to address these questions 
and create a local framework.  

Engagement Summary 

The engagement program was conducted in four phases between April and October of 2018, providing 
multiple opportunities for the community to be involved in shaping the policies as the work developed. The 
key activity in the first phase was a community-wide survey to gauge public opinion on the legalization of 
cannabis in Penticton and input on the policies. Supported with a creative promotional campaign, the 
survey achieved a record level of participation with 1,151 responses. Through this survey, the City learned 
that participants strongly support legitimizing retail sales and allowing a limited number of stores in the 
community provided they are not located near schools, in residential areas or along the lakeshores. The City 
also learned that participants are comfortable with stores locating in established commercial areas and with 
use on private property but are not comfortable with allowing public consumption.  

Note: The complete findings of the survey are provided in the Community Engagement Report included in 
the Appendix. It is important to note that the survey is not considered scientific as it was voluntary. With the 
high level of response, staff were able to weigh the results to reflect the demographics of the population. 
The results were consistent with those of other municipalities who conducted both controlled and voluntary 
surveys. 
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How does Penticton compare? 

The following table compares Penticton’s approach, survey participation and findings for similar questions 
with other communities. 

 

Based on the survey results, staff prepared a draft framework that provided guidance on possible locations 
for retail stores, requirements for storefronts as well as restrictions on public use. The proposed framework 
was reviewed with key stakeholder groups during the next phase of engagement including meetings with 
City committees, the RCMP and City Bylaw Services, the SD 67 District Parent Advisory Council, the 
Downtown Penticton Association and Chamber of Commerce, the Penticton Indian Band and other local 
governments.  

Following this work, a revised draft was communicated through local newspapers and media, the utility 
newsletter, shapeyourcitypenticton.ca and social media to make the community aware of the proposed 
direction. Residents were invited to attend an open house to discuss the recommended framework with staff 
and to share their feedback through shapeyourcitypenticton.ca. Approximately 160 residents attended the 
open house. Of the 81 feedback forms received, 72% of participants agreed or strongly agreed that the 
recommendations in the framework for introducing retail sales of cannabis are acceptable. In the comments 
section, participants expanded on their remaining concerns regarding the impact of public use especially for 
those who are allergic or in recovery as well as regarding the City’s ability to enforce bylaws. There also 
continues to be discussion within the business community about locating retail stores along Main Street 
downtown. 

Engagement-at-a-glance 

The following table summarizes the activities of the engagement program. A complete report on the 
engagement program as well as the results of the surveys and feedback forms is included in the Appendix. 
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The local framework 

Based on the results of the feedback from the engagement work, consultation with stakeholders like the 
Downtown Penticton Association, Chamber of Commerce and School District, research into other 
communities approaches and through legal advice, staff have developed the following framework:  

1. Amendments to the City’s zoning bylaw to allow for the use ‘cannabis retail sales’ in the C4 (General 
Commercial), C5 (City Centre Commercial), C6 (Mixed Use Commercial), with a restriction on stores 
from locating anywhere on Main Street or Front Street in the downtown.  

2. Adoption of policy whereby stores should not be located within 300m of a public or private 
elementary, middle or high school (K-12 school) nor within 300m of another cannabis retail store in 
the downtown or 750m from another store in other areas of the city.  

3. Amendments to the City’s Business License Bylaw limiting hours of operation from 9AM to 8PM, 
restrictions on roll shutters and requirements for a security plan and adherence to branding 
standards. 

4. Adoption of policy outlining storefront guidelines, ensuring a positive image to the storefront. 
5. Adoption of a process for dealing with referrals from the province for cannabis retail stores, ensuring 

a fair process whereby the most appropriate locations and highest quality stores are given local 
government support, recognizing that there will be more applications than stores desired in 
Penticton (see first intake below). 
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6. Amendments to the City’s Smoking Bylaw, prohibiting smoking and vaping cannabis in most public 
areas, including sidewalks and streets.  

First intake  

Given the strong demand expected from prospective retailers, both local and national, to operate in 
Penticton, and the restrictions that are favoured by the community, selecting which applicants will receive 
support from the City in their provincial applications must be done in a fair and transparent manner. Staff 
have outlined the following process that is intended to begin upon adoption of a policy: 

• As a first intake, staff will accept as many applications that are made until January 31, 2019, but will not 
begin processing applications until after the initial application period has closed.  

• In cases where stores have made applications in close locational proximity to each other (and in conflict 
with the siting rules listed above), staff will make a recommendation to Council on which store should be 
given support. Recommendations will be made based on the merit of the application.  

• The following list are reasons where staff would recommend against support for a location: 
 
1. Strong public opposition to the location 
2. Proposed location is in a zone that does not include ‘cannabis retail store’ as a permitted use 
3. Proposed location is within 300m of a public or private elementary, middle or secondary (k-12) 

school 
4. Proposed location is in too close a proximity to another cannabis retail store 
5. Design of the storefront and branding do not adhere to the guidelines listed in this policy 

 
• In cases where staff are recommending against a particular location, the proponent will be given the 

opportunity to present directly to Council prior to Council passing a resolution on the matter.  
• There will be no priority given to wellness centers or other cannabis related businesses that have already 

operated within the City of Penticton.  

Analysis 

Responses to the public surveys showed that residents are open to the retail sales of cannabis in Penticton. 
The results of the survey show, however, that a strong regulatory framework is favoured to limit the 
proliferation of cannabis retail stores in the community and to keep stores away from schools, limiting 
exposure to youth.  

Similarly, consultation with stakeholders such as the Downtown Penticton Association, Chamber of 
Commerce and School District show some apprehension towards a fully market based approach. The 
buffering rules and limited zones where this use will be permitted are a reflection of the views expressed 
during the engagement process. Because of the rules that storefronts are not permitted to have any 
transparency to them, Main Street and Front Street as the highest level retail areas in the City have been 
identified as areas where cannabis retail stores will not be permitted.  

With regard to the smoking and vaping of cannabis in Penticton, a complete prohibition for all public lands 
is being proposed. The intent is for people to enjoy the product within their individual properties or other 
private outdoor spaces that owners permit the use to occur. During the public consultation work, the 
predominate theme was people, for the most part did not object to people smoking, they just did not want 
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to be negatively affected by second hand smoke or vapour. The most effective way to ensure this is to not 
permit it on city streets and other public spaces. Fines similar to smoking in prohibited areas will be included 
in the City’s various bylaws ($100 per offence) and will be enforced by the bylaw enforcement team.      

We consider this approach reflective of what the citizenry of Penticton wants to see with regard to providing 
limited access to cannabis, protecting youth and ensuring the integrity of our established commercial areas. 
This information has been provided to the Committee of Whole for information with the intention that the 
bylaws and policies would be introduced to City Council at an upcoming Council meeting for full public 
comment and ultimately adoption.    

 

Attachments 

Attachment A – Community Engagement Report - Developing a framework for legalized cannabis in Penticton 

 

Respectfully submitted, 

 

Blake Laven, RPP, MCIP    JoAnne Kleb,  
Planning Manager      Engagement Strategist 

 

Approvals 

Director 
Chief Administrative 

Officer 

AH 
 

PW 
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 Executive Summary 
 

When the federal government announced that recreational cannabis 
would become legal in 2018, local governments learned that they would 
have authority over the location, number and operation of stores in their 
communities as well the rules for public consumption. In order to develop 
regulations that reflect the values of Penticton residents, Council endorsed 
a community engagement strategy to understand residents’ views on the 
controversial topic.  

The engagement strategy was conducted in four phases between April 
and October of 2018 and provided multiple opportunities for the 
community to be involved in shaping the direction for the City. The key 
activity in the first phase was a community-wide survey which achieved a 
record level of participation with 1,151 responses. Through this survey, the 
City learned that there is strong support to legitimize retail sales and allow 
a limited number of stores in the community provided they are not 
located near schools, in residential areas or along the lakeshores. The City 
also learned that residents are comfortable with stores locating in 
established commercial areas and with use on private property but are not 
comfortable with allowing public consumption. These results were 
consistent with those of other municipalities who surveyed their 
communities. 

Based on these findings, the City prepared a draft framework that 
provided guidance on possible locations for retail stores, requirements for 
storefronts as well as restrictions on public use. The proposed framework 
was refined during the next phase of engagement which included reviews 
with City committees, the RCMP and City Bylaw Services, the SD 67 District 
Parent Advisory Council, the Downtown Penticton Association and 
Chamber of Commerce, the Penticton Indian Band and other local 
governments.  

Following this work, a revised draft was shared with the community for 
confirmation at an open house and online through 
shapeyourcitypenticton.ca. Feedback on the framework collected at the 
open house and anecdotally has been positive. There continues to be 
concern in the community regarding the impact of public use especially 
for those who are allergic or in recovery as well as concern about the City’s 
ability to enforce bylaws. There also continues to be discussion within the 
business community about locating retail stores along Main Street 
downtown. 
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Engagement-at-a-glance 

The following table summarizes the activities of the engagement program. 

 

 

As a result of the engagement program, staff was able to develop a 
recommended framework that reflects the values of most citizens and 
stakeholders. A complete summary of the activities performed and the 
outcomes is included in this report. 

Strategy 
 
The role of implementing legal recreational cannabis is shared by all three 
levels of government. The role of municipal government is to determine 
the rules for public use and retail sales in the community.  As the 
legalization of non-medical cannabis is a significant change for residents 
and potentially a controversial topic, the City wanted to involve the 
community in the development of the rules for Penticton. The following is 
a summary of the strategy for community engagement that was endorsed 
by Council at the meeting on March 20, 2018. 

Goals 

The engagement program was designed to achieve the following goals:   

• Staff will have the direction needed from the community and 
interested stakeholder groups to develop a recommendation. 
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• The community and interested stakeholder groups will have the 
information they need and the opportunity to participate effectively. 

• The community and interested stakeholder groups will trust the 
process and accept the outcome. 

• The community and interested stakeholder groups will agree the 
recommendations reflect their interests and input. 

Stakeholders 

The engagement program is designed to meet the needs of the 
community and interested stakeholder groups. The City identified the 
following groups as potentially having a unique interest in the 
development of a framework for Penticton and created opportunities for 
their involvement. 

• Schools / Youth (District Parent Advisory Council) 
• Enforcement (RCMP, Bylaw, Licensing) 
• Business (Chamber of Commerce, Downtown Penticton Association) 
• Committees (Community Revitalization) 

Level of Engagement 

The level and approach to engagement is based on the impact to 
stakeholders and in accordance with the best practices identified by the 
International Association of Public Participation (IAP2). Due to the 
potential concerns about retail sales of cannabis in the City, staff planned a 
high level of engagement with frequent updates and opportunities for 
involvement throughout the process as described by the Spectrum of 
Public Participation shown below.  

 

Figure 2: IAP2 Spectrum of Public Participation 

Process and Plan 

To achieve the goals of the program and deliver the appropriate level of 
community involvement, the City conducted the engagement activities in 

Staff spoke with over 200 
residents during the one-day 
outreach on 4/20. Here they 
are pictured along the 
Okanagan lakeshore. 
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four phases. A summary of each phase as well as the outcome is provided 
in the next section. 

 

Plan  

The following is a timeline of the key activities in support of the 
engagement program. The timeline does not include any paid advertising 
or social media activities. 

 

 

 

  

Phase 1
Raise awareness 
and gather input

Phase 2
Report findings and 

share draft 
framework

Phase 3
Revise draft 

framework and 
gather feedback

Phase 4
Share final draft 
and review with 

Council
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Phase 1: Raise Awareness and Gather Input 
 

The objectives of the first phase of the engagement program was to raise 
awareness of the role of the City in the legalization of non-medical 
cannabis and  to gather input from the community to develop a proposed 
framework for public use and retail sales in Penticton. The following is a 
summary of the engagement activities conducted: 

• The primary engagement activity in the first phase was a community-
wide survey. The survey ran from April 16 to May 4. Residents had the 
option of completing the survey in paper as well as online. The City 
elected to run the survey through its engagement platform as 
opposed to a third-party research company in order to build 
membership in the system and to minimize costs. Staff aimed to 
increase the quality of the data collected by weighting the results to 
reflect the demographics of the population.   
 

• The City used a creative promotional program to increase awareness 
and encourage participation in the survey.  In particular, the use of 
the tagline “WEED like to hear from you!” in all communications, 
advertising and social media was well received and helped to draw a 
broad demographic including a high percentage of youth. Social 
media posts supporting the campaign received 21,000 views. 
 

• The City also took advantage of the profile of April 20 as “weed day” in 
cannabis culture to raise awareness. Staff conducted a one-day public 
outreach campaign on 4/20 speaking with residents at several highly 
public locations throughout the city including the Community Centre, 
the Okanagan Lakeshore, downtown businesses and more. Over the 
course of the single day event, staff spoke with more than 200 
residents from all walks of life. As part of the interactions, residents 
were provided with a business card providing them with the 
information to complete the survey online.  
 

• During the 4/20 event, staff wore t-shirts displaying the “WEED like to 
hear from you!” slogan and a cannabis leaf to increase the visibility of 
the outreach. The t-shirts were so popular that the City held a draw 
for one of 20 free t-shirts for anyone who shared the posts about the 
program on social media. 
 

• The City also visited the local Seniors’ Drop-in Centre during their 
popular Tuesday Lunch on April 24 to ensure voices from all 

Planning Manager Blake Laven 
and Engagement Strategist 
JoAnne Kleb partnered to plan 
and execute the engagement 
program. They are pictured here 
wearing the highly popular and 
visible WEED like to hear from 
you t-shirts used to promote the 
campaign. 
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demographics were heard from. Staff were able to speak with 
approximately 150 guests of the lunch. 
 

• Traditional communication channels were also used to extend the 
reach of the program including an article in the Utility Newsletter, 
advertisements in the newspaper, a news release and social media 
promotions.  
 

• Through these efforts, the City achieved record participation in the 
survey with 1,151 completions (including 32 paper surveys). The age 
of the respondents was 19-39 (30%), 40-64 (51%) and 65 and above 
(19%). Due to the high level of participation, staff was able to weigh 
the results to reflect Penticton’s demographic. The results were 
weighted as follows 19-39 (24%), 40-64 (42%) and 65 and above 
(34%). Results from non-residents were removed. A total of 1,056 
responses were analysed.  

What we heard 

The following is a summary of the findings of the community-wide survey 
as well as themes from the anecdotal comments collected during outreach 
activities. A copy of the complete survey results is included in Appendix A. 

• The majority of participants support legitimizing and regulating retail 
cannabis sales. 

 
Participants were reminded that the Government of Canada is legalizing 
and strictly regulating cannabis to “keep it out of the hands of Canadian 
youth and to prevent organized crime from continuing to profit from the 
illegal cannabis market.” At 78%, participants agreed or strongly agreed 
that regulating retail cannabis sales and having legitimate cannabis 
businesses will be good for Penticton.  
 
• The majority of participants agree that retail cannabis sales should be 

allowed in Penticton. 
 
Participants were reminded that municipalities have the option of 
choosing to allow or prohibit retail cannabis sales in Penticton. The same 
number (78%) agreed or strongly agreed that retail cannabis sales should 
be allowed in Penticton.  
 
• Participants support allowing retail sales downtown and in established 

commercial areas but not along the city’s lakeshores. 
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There was support for allowing retail sales downtown (56%), in other 
downtown areas (67%), in established shopping centres (51%), and in 
commercial areas along Main Street (59%). There was minimal support for 
allowing retail sales along the Okanagan or Skaha lakeshores (29%) and in 
neighborhood or corner stores (18%). The preference was to have retail 
stores spread across the city (47%) as opposed to clustered in a few 
commercial areas (21%). 25% of the respondents were open to a 
combination of the options. In an open-ended question, participants 
asked if any locations were missing from the list provided. Some of the 
themes in the response included: all commercial areas, anywhere alcohol 
is sold, and in the industrial area. 
 
• Participants support capping the number of stores. 
 
The majority of participants support capping the number of stores with 
67% agreeing or strongly agreeing to a cap. Participants were asked for 
their opinion on an appropriate cap and were informed that there are 8 
stores licensed to sell liquor in the City for context. 42% would like to see 
the cap the same as liquor stores and 28% would like to see the cap less 
than liquor stores. Another 30% don’t believe it should be capped. 
 
• Participants strongly support requiring a minimum distance from 

schools. 
 
There was strong support to require a minimum distance of retail stores 
from schools or public facilities at 86%. When asked which other public 
facilities in an open-ended question, the most common response was to 
avoid public areas frequented by youth including: beaches, parks, 
playgrounds, library, and community centre. The hospital was also 
frequently mentioned. At 81%, the majority of participants would like to 
see a minimum of a 200 m distance from schools. In the open-ended 
section, 1% of participants asked for a greater distance such as 400 or 600 
m. 
 
• Participants do not feel strongly about a minimum distance between 

stores 
 
55% of participants agree or strongly agree that there should be a 
minimum distance between the cannabis stores. When asked what an 
appropriate distance would be, 51% suggested 200 m and 40% suggested 
letting the market decide. 
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• Participants would like to see the hours of operation of stores 
restricted 

 
64% of participants agree or strongly agree that the hours should be 
restricted. Participants were provided with the hours of liquor stores as a 
comparison. In an open-ended question, participants were asked what the 
hours should be if they should be restricted further. The most common 
themes suggested the stores should close before 9 pm, should be similar 
hours of operation to liquor stores and should not be allowed to be open 
for 24 hours. 
 
• Participants would like to see use limited to private property 
 
Participants were asked three different questions to gauge their tolerance 
for public cannabis use. At 56%, the majority of participants agree or 
strongly agree that adults should be able to smoke and vape cannabis in 
the same public places you can smoke tobacco. At 53%, the majority of 
participants agree that smoking and vaping cannabis should be banned in 
all public places. A further question asking for opinion on specific locations 
provided more specific direction on what was acceptable to participants.  
 
• Participants identified the following places as acceptable for cannabis 

use: backyard (78%), front yard (65%) and outdoor concert where 
permitted (54%).  

• Participants identified the following places as unacceptable for 
cannabis use: public park (63%), bus stop (86%), restaurant patio 
(78%), walking down the street (63%) or any outdoor public space 
(62%). 

When asked if participants had any other questions or concerns about the 
legalization of cannabis and what it means to Penticton, the City received 
1,404 comments. The most common themes included: 

• Offended by the smell (8%) 
• Concerned about second hand smoke (7%) 
• Restrict public use similar to cigarettes (6%) 
• Restrict public use similar to alcohol (6%) 
• No public use (5%) 
• Oppose legalization (5%) 
• Support for tourism and economic benefits (4%) 
• Pro legalization (4%) 
• Worried about impaired driving (3%) 
• Enforcement (3%) 
• Medical use only (3%) 
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• No smoke in backyard (3%) 
• Educate public on use and bylaws (2%) 
• Know people who benefit (2%) 
• Concern about balconies (2%) 
• Hope it reduces black market and fentanyl issues (2%) 

The following is a selection of the comments received in a final open-
ended question inviting general comments. Residents had the following 
to say: 

“I think the economy will benefit from it provincially and federally. We are 
now able to grow money on trees so to speak!” 

“Already it is difficult walking downtown without smelling cannabis and 
it’s not even legal yet. Can’t even breathe the fresh air.” 

“Please do not allow those of us who do not want to be tainted by the 
smell of the smoke to have to breathe it. I, and my son, are allergic to it.” 

“All of the rules and boundaries… who is going to enforce them the paltry 
City police? They can’t enforce skateboarding on sidewalks.” 

“There should be significant fiscal fines to store owners and license 
retraction if there are violations.” 

“I highly support grandfathering existing stores.” 

“Kudos to the city for getting the conversation going.” 

“I hope our community can come up with a plan that is both safe for our 
community and helps the consumers be able to access cannabis legally.” 

“Be aware that a front porch or balcony in a privately owned apartment 
often is not a permitted area.” 

“Can’t wait! It’ll be a great addition to our already established tourist 
attractions.” 

“Cannabis should be regarded in the same way as liquor, not compared to 
cigarettes.” 

“I believe cannabis needs to be sold in a responsible manner.” 

“I do not care what people do in the privacy of their homes but I do not 
want to go out in public and be force to breathe in second hand smoke.” 

“I favour as little government interference as possible.” 
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Comparison by City 

The following chart provides an overview of how the results of Penticton’s 
engagement activities compare with other municipalities. 

*Wording of questions varies by municipality.  

Figure 3:  Comparison of survey results by city. 

Proposed Framework  

Based on the results of the survey, staff drafted a proposed framework for 
regulating retail sales and public use. Some of the key features of the 
proposed framework include: 

• Retail stores would be added as permitted uses in established 
commercial areas (excluding the lakeshore and neighborhood 
commercial). As a permitted use, rezoning applications would not be 
required for request that meet regulations. 

• Exclusion Zones (300 m) would be created around schools, select 
commercial areas (100 to 300 blocks of downtown and Front Street). 
Exclusion Zones would also be created between stores (300 m for those 
stores located downtown and 750 m for all other locations). The 
establishment of Exclusion Zones would essentially cap the number of 
stores to seven. 

• The operations of stores would resemble the rules for liquor stores. 
Stores would be allowed to operate during similar hours (9 am to 8 pm 
seven days a week) and the sale of accessory items would not be 
allowed to exceed 20%. Security measures including video surveillance 
must be in place and operation at all times. 

- 47 -



13 
 

Phase 2:  Report Findings and Share Draft 
Framework 
 
The objective of this phase of the engagement was to share the findings of 
the survey and the proposed framework with the public and work with key 
stakeholders to refine the direction. The following is a summary of 
engagement activities conducted during the second phase: 

• Staff released the survey results publicly and introduced the proposed 
framework at a City Council meeting on July 3, 2018. The release was 
supported with a media release, social media promotion and targeted 
e-mail distributions to the members of the shapeyourcitypenticton.ca 
website. 

• Staff also met with the following key stakeholder groups to review the 
findings and confirm the direction of the framework: 

 

 

 

 

 

 

Figure 4: Schedule of stakeholder group meetings 

What we heard 

• The enforcement community has concerns about enforcement when 
recreational cannabis is legalized. They supported spreading stores 
apart and structuring the hours of operation to assist enforcement 
efforts. 
 

• The District Parent Advisory Council was supportive of the proposed 
buffers to minimize exposure to youth but otherwise did not have any 
concerns about the framework. 
 

• The Community Revitalization Committee had mixed feelings on the 
legalization of cannabis and the recommended framework. Some 
participants were supportive of the framework while others expressed 
concern about lack of enforcement of illegal cannabis activities in the 
community prior to legalization and questioned the City’s ability to 
enforce regulations once in place. A few attendees also expressed 
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reservations about being on the leading edge of the industry and 
suggesting a cautious approach may be more appropriate. 
 

• Attendees representing the Downtown Penticton Association and 
Chamber of Commerce were generally in support of the framework 
from a business perspective.  Several advocated for high licensing fees 
for applicants. Some questioned whether or not stores should be 
restricted from the 100 to 300 blocks of Main Street and Front Street 
and if they are restricted, should the restriction extend to the 400 
block. Attendees also inquired about the transferability of the City 
business license to new owners, and consistency of storefront 
requirements for other businesses (i.e. window transparency). As a 
result of this input, the City revised the proposed framework to also 
restrict stores on to restrict stores the full length of Main Street 
downtown.   
 

• Staff met with the acting Band Manager for the Penticton Indian Band 
who identified that the Band is early in their efforts to determine their 
approach and appreciated learning about the City of Penticton’s work. 

 

Phase 3:  Revise regulations and gather 
feedback 
 
The objectives of this phase of the engagement program was to determine 
if the proposed framework reflected the input of the community and is 
acceptable to residents. The following activities were conducted during this 
phase of the engagement program.  

• The City formally shared the draft framework through 
shapeyourcitypenticton.ca and at an open house on August 28. The 
open house and the availability of the draft framework were heavily 
promoted through print and radio advertising, social media and targeted 
emails. Residents were also made aware of the key points of the 
framework through the utility newsletter. Interested residents were 
invited to complete a form to share their feedback on the framework. 
 

• Following Phase 2, the provincial government launched its licensing 
portal which provided the City with the context necessary to consider 
the application process for interested retailers. This application process 
was reviewed with the community at an Open House on August 28 along 
with the storefront requirements, location requirements and public use 
requirements included in the proposed framework. The purpose of the 
open house was to provide an opportunity for interested residents to 

- 49 -



15 
 

discuss the findings with staff and for staff to confirm the direction of the 
proposed framework. Approximately 160 people attended the open 
house and 81 submitted feedback forms. The following is a summary of 
the feedback received. 
• 57% of participants identified their primary interest in the 

proposed framework as residents, 12% identified as retail store 
sales and 10% identified as other 

• 74% of participants agreed or strongly agreed that this framework 
is an acceptable guide for introducing this new industry to the 
community 

• 82% agreed or strongly agreed that the application requirements 
were an acceptable way to determine a recommendation for a 
storefront 

In the open ended comments, the following themes were identified: 

• Many participants expressed concern about the City’s ability to enforce 
the rules for public use 

• Some participants do not agree with restricting stores on Front Street 
and the 100 to 300 blocks of Main Street  

• Some participants believe the zoning bylaw with buffers that limit the 
number of stores is too much government interference 

Some direct quotes of note include: 

“The bylaw officers can’t keep up with smoking and drinking at the 
beaches and along walkways as it is now let along cannabis. It’s a sad day 
that cannabis will become legal. Give it a year and you will see the terrible 
consequences for our community and our country.” 

“Eight outlets seems to be a bit much. And this is from someone who 
supports the legalization process!” 

“Is there a definition for public? Inside your car is private?” 

“I believe that preventing stores from operating on front street will have 
the opposite of the desired effect. “ 

“Bylaws need to be put in place by the City to ensure the growing 
operations in ALR lands are regulated to conform to community 
standards.” 

“Many apartments and townhomes and condos are smoke free, so as a 
resident, how do I legally consume cannabis? I think limited legal areas 
should be allowed throughout the City.” 
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“The two week advertised of application to allow for adequate response 
from affected neighboring areas is not long enough to allow for response.” 

“Thank you for spending a little extra time to create your framework. I 
think it ensured you’ve done a better job than many others.” 

“Pathways Addictions Resource Centre would like to be in the loop on 
applications for licenses as we have been for liquor.” 

“I think the city has been very proactive on this topic. The findings align 
with my own survey feedback. I’m quite happy with it.” 

What we heard 

Key findings from the feedback form include: 
• 79% of participants identified their interest in the survey as a resident 
• 72% agree or strongly agree that the draft framework is an acceptable 

guide for introducing the legal cannabis as a new industry 
• 80% agree or strongly agree that the draft framework provides an 

acceptable way to determine a recommendation for a storefront 
• Many of the comments expressed concern about the ability of the City 

to enforce the rules for public use.  
• Some comments supported allowing retail stores on Main Street and 

Front Street. 
• Some comments questioned where people who rent or live in stratas 

will be able to smoke if it is not allowed in public.  
• Some comments suggested the process for reviewing applications 

supported by the province is onerous. 
• Some comments expressed concern about the possibility of up to eight 

retail stores in the city. 

Other comments of note: 

• People in recovery or allergic to cannabis smoke should not have to be 
exposed to second hand smoke. 

• Pathways Addictions Resource Centre should be included in a review of 
applications for licenses as they have for liquor stores. 

Phase 4:  Share final draft and review with 
Council 
 
The objectives of the final phase are to raise awareness of Council’s 
decision and build understanding of the decision and what it means to the 
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community. The City will develop a communication plan to update the 
community on the path forward depending on Council’s decision. 

Conclusions 
 
The City achieved record levels of participation in the engagement 
program and specifically in the community-wide survey designed to 
gauge the opinion of residents. The proposed framework is a direct result 
of the input gathered and was further confirmed during the engagement 
program. Although the proposed framework does have support, it is 
important to recognized that not all residents agree with the findings. 
There are residents who do not support legalization of cannabis and have 
serious concerns about what it will mean to the community.  
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Appendix A: Survey Results 
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Banner Legend:

Question Banner Grand Total:
Response

27% 34% 33% 28% 25% 34% 30%

22% 21% 22% 23% 17% 18% 21%

22% 24% 17% 25% 17% 26% 23%

30% 21% 29% 24% 42% 22% 26%

250 250 119 264 24 82 500

Neither
Province or Sun

Province Only

Sun Only

Both Province
and Sun

Which newspapers
have you read or

looked into in the past
week?

 BaseTotal

Male Female

Gender

Single/
never

married Married

Living
with a
partner

Divorced/
separated/
widowed

Marital Status

Grand
Total

percentages

for all

people

answering

Question

Column Percentage:
Columns add up to 100%

Example: Out of all Females:

34% read neither Province or Sun

21% read Province only

24% read Sun only

21% read both Province and Sun  

           100% of Females

Base:
Number of people answering

both Question & Banner

Note:

If Base <100, interpret column

percentages with caution.

If Base <50, interpret column

percentages with extreme caution.
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Page 3 

70% 49% 74% 80% 100% 50% 47% 61% 57% 64% 27%

21% 29% 17% 19% 14% 51% 100% 54% 23% 28% 13%

18% 35% 15% 9% 13% 100% 43% 47% 24% 28% 9%

13% 17% 16% 7% 11% 18% 15% 39% 100% 39% 7%

9% 11% 6% 11% 3% 5% 6%  5% 21% 100%

3% 5% 3% 2% 3% 5% 4% 18% 9% 100% 7%

2% 3% 3% 1% 2% 6% 6% 100% 7% 13%  

4% 7% 3% 3% 0%    1%  3%

1460 392 593 475 1066 432 474 74 314 96 154

1045 253 433 359 732 184 215 23 140 33 93

Concerned cit izen

Customer of cannabis

for medical use

Customer of cannabis

for recreational use

Member of the business

community

Other

Representative of

health or social agency

Prospective retail store

operator

Prefer not to respond

What are

your primary

interests  in

completing

this survey?

Responses

Base
Total

Total

19-39 40-64 65+

Age

Concerned

citizen

Customer of

cannabis  for

recreational

use

Customer of

cannabis  for

medical use

Prospective

retail s tore

operator

Member of the

business

community

Representativ

e of health or

social agency Other

Column percentages may exceed 100%  because multip le  responses provided
 

24% 100%   17% 47% 34% 29% 32% 36% 29%

41%  100%  44% 35% 35% 49% 51% 37% 30%

34%   100% 39% 17% 31% 23% 18% 27% 42%

1048 253 434 361 732 184 215 23 140 33 93

19 to 39

40 to 64

65 and above

“ What is

your age?”

BaseTotal

Total

19-39 40-64 65+

Age

Concerned

citizen

Customer of

cannabis  for

recreational

use

Customer of

cannabis  for

medical use

Prospective

retail s tore

operator

Member of the

business

community

Representativ

e of health or

social agency Other

 

11% 6% 12% 13% 14% 5% 4%  8% 8% 7%

10% 7% 11% 13% 14% 1% 1%  9% 5% 3%

35% 32% 37% 35% 36% 27% 25% 25% 30% 39% 39%

43% 56% 40% 38% 36% 66% 70% 75% 52% 49% 51%

1042 252 432 357 727 184 215 23 139 33 88

Strongly disagree

Disagree

Agree

Strongly agree

“ Do you agree

regulating retail

cannabis  sales and

having legit imate

cannabis  businesses will

be good for Penticton?”

BaseTotal

Total

19-39 40-64 65+

Age

Concerned

citizen

Customer of

cannabis  for

recreational

use

Customer of

cannabis  for

medical use

Prospective

retail s tore

operator

Member of the

business

community

Representativ

e of health or

social agency Other
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13% 8% 13% 18% 17% 4% 3%  8% 5% 13%

9% 6% 9% 10% 11% 3% 2% 3% 6% 8% 1%

33% 22% 35% 38% 36% 11% 16% 18% 29% 36% 30%

45% 64% 44% 34% 36% 82% 79% 78% 57% 52% 56%

1047 253 433 361 732 184 215 23 140 33 93

Strongly disagree

Disagree

Agree

Strongly agree

Municipalit ies have the

option of allowing or

prohibitt ing retail

cannabis sales in their

communit ies.  To what

extent do you agree with

allowing retail cannabis

sales in Penticton?

BaseTotal

Total

19-39 40-64 65+

Age

Concerned

citizen

Customer of

cannabis for

recreational

use

Customer of

cannabis for

medical use

Prospective

retail s tore

operator

Member of the

business

community

Representativ

e of health or

social agency Other
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If retail sales are supported in Penticton, what types of commmercial areas do you feel are appropriate for cannabis stores?

18% 26% 14% 16% 12% 35% 28% 30% 20% 26% 23%

68% 53% 74% 72% 77% 46% 50% 62% 69% 61% 54%

14% 21% 12% 11% 12% 19% 23% 7% 11% 13% 22%

952 249 397 306 653 172 198 22 131 33 87

56% 72% 52% 49% 45% 83% 77% 76% 64% 69% 73%

29% 19% 32% 34% 37% 7% 8% 21% 23% 23% 18%

15% 10% 16% 18% 18% 10% 15% 3% 13% 8% 9%

982 251 416 315 674 182 208 23 134 33 88

67% 82% 65% 59% 59% 92% 89% 86% 75% 73% 79%

18% 9% 19% 25% 24% 2% 3% 7% 12% 11% 11%

14% 9% 16% 16% 17% 6% 8% 7% 13% 16% 10%

990 250 418 322 680 183 208 23 138 31 90

51% 58% 51% 46% 44% 72% 68% 70% 54% 56% 62%

33% 23% 34% 39% 39% 17% 17% 22% 30% 20% 25%

16% 18% 15% 15% 17% 11% 15% 8% 16% 24% 13%

991 248 411 331 687 178 208 22 134 32 88

59% 73% 59% 48% 50% 82% 75% 71% 70% 53% 70%

24% 14% 22% 35% 31% 8% 10% 25% 16% 21% 14%

17% 14% 18% 17% 19% 10% 14% 4% 14% 27% 16%

983 249 411 322 677 179 204 23 134 32 91

29% 48% 25% 18% 19% 55% 49% 56% 36% 33% 39%

57% 36% 61% 70% 69% 25% 30% 37% 54% 51% 45%

14% 16% 14% 13% 13% 20% 21% 7% 10% 15% 16%

950 248 401 301 654 174 197 22 132 33 88

Yes

No

Maybe

“ Neighborhood or

corner stores”

BaseTotal

Yes

No

Maybe

“ Downtown (i.e. Main

Street or Front

Street)”

BaseTotal

Yes

No

Maybe

“ Other Downtown (i.e.

Mart in, Ellis , or

Westminster)”

BaseTotal

Yes

No

Maybe

“ Shopping centres

(i.e. Apple Plaza or

Riverside Plaza)”

BaseTotal

Yes

No

Maybe

“ Commercial areas

along major roadways

(i.e. Main Street or

Skaha Lake Road)”

BaseTotal

Yes

No

Maybe

“ Lakeshore (i.e.

Okanagan or Skaha)”

BaseTotal

Total

19-39 40-64 65+

Age

Concerned

citizen

Customer of

cannabis  for

recreational

use

Customer of

cannabis  for

medical use

Prospective

retail s tore

operator

Member of the

business

community

Representativ

e of health or

social agency Other
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47% 51% 48% 41% 42% 58% 55% 35% 54% 61% 49%

21% 12% 19% 28% 26% 5% 7% 11% 17% 15% 9%

25% 33% 24% 21% 23% 36% 36% 55% 26% 24% 35%

8% 4% 8% 9% 10% 1% 2%  3%  6%

1035 251 430 354 722 183 215 23 140 32 93

Spread apart across

several commercial areas

Cluster in a few

commercial areas

Combination of the

options

Other

“ Penticton has the option

of 'clustering' the retail

cannabis stores in a few

commercial areas or

spreading them apart

across several

commercial areas. What

do you think is the best

approach for Penticton?”

BaseTotal

Total

19-39 40-64 65+

Age

Concerned

citizen

Customer of

cannabis for

recreational

use

Customer of

cannabis for

medical use

Prospective

retail s tore

operator

Member of the

business

community

Representativ

e of health or

social agency Other

 

13% 21% 11% 10% 10% 31% 26% 47% 20% 22% 16%

20% 26% 21% 15% 15% 30% 33% 21% 22% 19% 30%

32% 34% 33% 30% 31% 33% 33% 14% 30% 27% 30%

35% 19% 36% 45% 44% 5% 8% 18% 29% 32% 24%

1040 252 428 359 725 183 215 23 140 31 92

Strongly disagree

Disagree

Agree

Strongly agree

“ Penticton has the option

of restrict ing the number

of cannabis stores. Do

you agree that the

number of cannabis

stores in Penticton

should be capped?”

BaseTotal

Total

19-39 40-64 65+

Age

Concerned

citizen

Customer of

cannabis for

recreational

use

Customer of

cannabis for

medical use

Prospective

retail s tore

operator

Member of the

business

community

Representativ

e of health or

social agency Other

 

42% 38% 41% 46% 42% 38% 39% 25% 38% 29% 42%

28% 17% 31% 32% 35% 5% 7% 14% 24% 29% 16%

30% 45% 28% 23% 22% 58% 55% 61% 39% 42% 42%

1025 251 421 352 712 181 209 23 137 32 92

Same as liquor s tores

Less than liquor stores

I don't believe it

should be capped. Let

the market decide.

“ If  you agree with

capping the number of

cannabis  stores, how

many should be

allowed?  (For context,

Penticton has a

population of 34,000 and

there are eight retail

stores permitted by the

provincial government to

sell liquor.)”

BaseTotal

Total

19-39 40-64 65+

Age

Concerned

citizen

Customer of

cannabis  for

recreational

use

Customer of

cannabis  for

medical use

Prospective

retail s tore

operator

Member of the

business

community

Representativ

e of health or

social agency Other
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6% 8% 4% 6% 5% 12% 9% 26% 5% 13% 6%

8% 13% 7% 4% 5% 14% 15% 4% 11% 3% 13%

34% 39% 34% 29% 27% 48% 45% 35% 36% 34% 41%

52% 40% 54% 60% 63% 26% 31% 36% 47% 50% 40%

1041 252 430 359 726 183 215 23 139 32 93

Strongly disagree

Disagree

Agree

Strongly agree

“ Penticton has the

option of requiring a

minimum distance

between the stores and

schools or other public

facilit ies. Do you agree

that there should be a

minimum distance

between cannabis

stores and schools  or

other public facilit ies?”

BaseTotal

Total

19-39 40-64 65+

Age

Concerned

citizen

Customer of

cannabis  for

recreational

use

Customer of

cannabis  for

medical use

Prospective

retail s tore

operator

Member of the

business

community

Representativ

e of health or

social agency Other

 

81% 67% 84% 87% 86% 60% 64% 74% 77% 79% 77%

9% 16% 8% 6% 7% 18% 18% 4% 9% 8% 9%

10% 17% 8% 8% 7% 21% 19% 22% 15% 13% 14%

1015 252 421 342 703 180 211 23 135 32 91

200 m

Less than 200 m

I don't think there should

be a minimum distance.

“ If you believe there

should be a minimum

distance from schools,

how far should it be?”

BaseTotal

Total

19-39 40-64 65+

Age

Concerned

citizen

Customer of

cannabis for

recreational

use

Customer of

cannabis for

medical use

Prospective

retail s tore

operator

Member of the

business

community

Representativ

e of health or

social agency Other

 

12% 15% 10% 11% 11% 21% 16% 33% 18% 18% 12%

33% 37% 36% 28% 31% 41% 45% 25% 33% 28% 32%

33% 34% 34% 31% 33% 30% 31% 18% 27% 36% 39%

22% 14% 20% 30% 26% 9% 9% 25% 23% 18% 17%

1030 251 428 350 718 184 213 23 139 33 93

Strongly disagree

Disagree

Agree

Strongly agree

“ Penticton has the option

of requiring a minimum

distance between retail

cannabis stores. Do you

agree that there should

be a minimum distance

between cannabis

stores?”

BaseTotal

Total

19-39 40-64 65+

Age

Concerned

citizen

Customer of

cannabis for

recreational

use

Customer of

cannabis for

medical use

Prospective

retail s tore

operator

Member of the

business

community

Representativ

e of health or

social agency Other
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51% 37% 53% 60% 55% 35% 36% 33% 44% 49% 50%

8% 12% 6% 8% 8% 6% 7% 11% 9% 8% 9%

40% 50% 41% 32% 36% 60% 57% 56% 47% 43% 41%

957 249 393 315 664 172 199 22 132 33 88

200 m

Less than 200 m

Don't believe in a

min. distance-Let

market decide

“ If you agree there

should be a minimum

distance, how far

should it  be?”

BaseTotal

Total

19-39 40-64 65+

Age

Concerned

citizen

Customer of

cannabis for

recreational

use

Customer of

cannabis for

medical use

Prospective

retail s tore

operator

Member of the

business

community

Representativ

e of health or

social agency Other

 

13% 27% 11% 6% 10% 32% 21% 33% 16% 16% 19%

23% 33% 25% 13% 18% 37% 37% 21% 29% 25% 21%

32% 24% 33% 37% 32% 26% 30% 29% 26% 20% 32%

32% 16% 32% 44% 40% 5% 12% 18% 29% 39% 28%

1033 253 430 350 721 184 213 23 140 33 93

Strongly disagree

Disagree

Agree

Strongly agree

“ The provincial

government will permit

retail cannabis stores to

operate between 9 am

and 11 pm. Do you agree

with restrict ing the hours

of operation for cannabis

stores in Pentic ton?”

BaseTotal

Total

19-39 40-64 65+

Age

Concerned

citizen

Customer of

cannabis for

recreational

use

Customer of

cannabis for

medical use

Prospective

retail s tore

operator

Member of the

business

community

Representativ

e of health or

social agency Other
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53% 56% 52% 52% 54% 52% 48% 35% 43% 44% 52%

10% 9% 11% 10% 11% 10% 9% 15% 15% 13% 7%

9% 10% 10% 7% 7% 16% 19%  7% 3% 9%

7% 10% 8% 3% 7% 9% 6% 14% 8% 12% 4%

5% 6% 4% 6% 4% 9% 11% 26% 8% 5% 7%

5% 2% 6% 6% 6% 2% 3% 3% 7% 2% 5%

4% 4% 3% 4% 4% 4% 5% 14% 5%  7%

4% 2% 4% 5% 4% 1% 4%  4% 13% 7%

3% 5% 2% 3% 3% 4% 1% 4% 6% 8% 6%

3% 4% 3% 3% 3% 3% 4%  5%  1%

3% 5% 2% 2% 3% 4% 3% 11% 5%  5%

3% 3% 3% 3% 3% 2% 2%  5%  1%

3% 2% 3% 3% 3% 1% 3%  2%  3%

2% 1% 4% 1% 3% 3% 1% 3% 1%  3%

2% 2% 1% 2% 2% 0% 1%  1%  2%

1% 1% 2% 1% 2% 1% 1%  1%   

1% 1% 2%  1% 0%   2% 2%  

1% 0% 1% 1% 1%       

0% 0% 1%  0% 0% 1% 3% 1% 5%  

0% 1%  0% 0%   4% 1%   

0% 0%  0% 0%  1%     

0%  0% 0% 0%       

0%  0% 0% 0%       

0% 0%   0%       

1266 312 531 423 896 225 262 31 176 35 110

1044 251 432 361 730 184 214 23 137 33 93

None

Lottery

Grandfather,f irs t

consideration to ex ist ing

stores

Based on quality of their

Business plan

Give to all with no limit,  let

market decide

Clear Criminal Record

Check

Anti-auction

Other

Auction

Industry knowledge,

experience

Anti-lottery

Application review,

selection committee, bid

or tender

1st come 1st serve

Based on Location

disqualify those that

operated illegally

Same as liquor stores

Past Bylaw Compliance

Don't issue any license

Give preference to shops

with medicinal focus

Points system

Preference to small

company

Short, trial basis

Penticton residents only,

local

Demonstrate being

community minded, give

back plan

If there is

support for

retail sales,

the City will

develop a

process to

issue the

first licenses.

Do you have

any

suggestions

on how the

first licenses

can be

issued to the

community?

Responses

Base
Total

Total

19-39 40-64 65+

Age

Concerned

citizen

Customer of

cannabis for

recreational

use

Customer of

cannabis for

medical use

Prospective

retail s tore

operator

Member of the

business

community

Representativ

e of health or

social agency Other

Column percentages may exceed 100%  because multip le responses provided
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Please rate your agreement with the following statements about public cannabis use in Penticton:

27% 15% 31% 29% 34% 4% 6% 3% 23% 20% 13%

17% 14% 20% 16% 19% 7% 12% 29% 12% 21% 19%

33% 30% 31% 37% 30% 36% 40% 25% 33% 28% 43%

23% 41% 18% 17% 17% 54% 43% 43% 32% 31% 25%

1022 252 426 343 708 184 212 23 136 33 91

23% 43% 18% 15% 16% 56% 42% 57% 30% 26% 29%

24% 30% 23% 20% 20% 27% 34% 18% 23% 25% 22%

17% 8% 20% 18% 17% 10% 15% 11% 16% 23% 25%

36% 19% 39% 46% 46% 7% 9% 15% 32% 25% 25%

1028 251 428 349 718 182 211 23 136 33 93

Strongly disagree

Disagree

Agree

Strongly agree

“ Adults should be able

to smoke and vape

cannabis  in the same

public places you can

smoke tobacco”

BaseTotal

Strongly disagree

Disagree

Agree

Strongly agree

“ Smoking and vaping

cannabis  should be

banned in all public

places”

BaseTotal

Total

19-39 40-64 65+

Age

Concerned

citizen

Customer of

cannabis  for

recreational

use

Customer of

cannabis  for

medical use

Prospective

retail s tore

operator

Member of the

business

community

Representativ

e of health or

social agency Other

 

Please indicate places you feel are acceptable for people to use Cannabis.

78% 93% 76% 70% 71% 99% 96% 97% 87% 83% 83%

11% 3% 12% 16% 15%    5% 12% 6%

11% 5% 12% 14% 14% 1% 4% 3% 8% 5% 10%

1037 251 432 354 726 184 213 23 140 33 92

65% 87% 65% 50% 56% 95% 87% 100% 75% 75% 72%

18% 6% 19% 27% 25% 3% 4%  12% 12% 8%

16% 7% 16% 23% 20% 2% 9%  14% 13% 20%

1028 250 428 350 718 183 213 23 137 33 91

54% 75% 54% 39% 44% 90% 80% 86% 69% 67% 59%

32% 17% 31% 44% 40% 3% 11% 7% 22% 21% 25%

14% 8% 16% 18% 16% 7% 9% 7% 9% 13% 16%

1030 250 430 350 721 183 212 23 140 33 90

21% 37% 17% 14% 14% 41% 34% 50% 30% 28% 27%

63% 43% 66% 73% 72% 26% 37% 32% 49% 46% 51%

16% 20% 17% 13% 14% 34% 29% 18% 20% 26% 22%

1028 251 428 349 718 184 212 23 139 33 91

Yes

No

Maybe

“ In their backyard”

BaseTotal

Yes

No

Maybe

“ On their front porch or

balcony”

BaseTotal

Yes

No

Maybe

“ At an outdoor concert

or festival (where

permitted)”

BaseTotal

Yes

No

Maybe

“ In a public park”

BaseTotal

Total

19-39 40-64 65+

Age

Concerned

citizen

Customer of

cannabis  for

recreational

use

Customer of

cannabis  for

medical use

Prospective

retail s tore

operator

Member of the

business

community

Representativ

e of health or

social agency Other
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Please indicate places you feel are acceptable for people to use Cannabis.

8% 13% 5% 7% 6% 18% 17% 29% 12% 10% 5%

86% 75% 91% 88% 91% 68% 72% 71% 84% 84% 79%

6% 12% 4% 5% 4% 14% 10%  4% 5% 17%

1031 251 428 352 722 183 212 23 138 33 92

11% 19% 10% 8% 8% 26% 22% 44% 17% 16% 12%

78% 67% 81% 83% 84% 55% 57% 53% 75% 66% 66%

10% 14% 9% 10% 8% 19% 21% 4% 8% 18% 22%

1029 251 427 350 722 184 212 23 136 33 89

23% 45% 19% 12% 17% 48% 42% 47% 30% 31% 27%

63% 40% 69% 72% 71% 29% 40% 31% 59% 48% 54%

14% 15% 12% 16% 12% 24% 18% 22% 11% 21% 18%

1028 251 426 350 718 183 211 23 138 33 92

17% 31% 14% 11% 11% 37% 31% 50% 26% 18% 22%

62% 40% 64% 74% 71% 31% 36% 39% 55% 62% 49%

21% 29% 22% 15% 18% 32% 34% 11% 19% 21% 29%

1029 251 428 350 719 183 212 23 139 33 91

Yes

No

Maybe

“ At a public

transit stop”

BaseTotal

Yes

No

Maybe

“ On a restaurant

or bar patio”

BaseTotal

Yes

No

Maybe

“ While walking

down the street”

BaseTotal

Yes

No

Maybe

“ Any outdoor

public space”

BaseTotal

Total

19-39 40-64 65+

Age

Concerned

citizen

Customer of

cannabis  for

recreational

use

Customer of

cannabis  for

medical use

Prospective

retail s tore

operator

Member of the

business

community

Representativ

e of health or

social agency Other
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56% 65% 56% 49% 51% 67% 58% 68% 57% 62% 60%

8% 4% 8% 10% 11% 0% 2%  4% 7% 4%

7% 5% 6% 9% 9% 2% 2%  3% 10% 2%

6% 5% 6% 7% 7% 6% 5%  5% 16% 10%

6% 3% 7% 6% 7% 4% 5% 3% 5% 5% 4%

5% 3% 7% 5% 7% 1% 4%  3%  5%

5% 4% 5% 5% 5% 5% 3% 7% 5%  10%

4% 7% 4% 2% 4% 9% 7% 15% 7% 3% 4%

4% 6% 4% 3% 4% 7% 11% 4% 7%  1%

5% 1% 4% 8% 6%  0%  2% 5% 7%

4% 4% 4% 4% 5% 1% 3% 3% 2% 5% 2%

3% 1% 2% 5% 4% 2% 2%  3% 2% 2%

3% 2% 3% 4% 4% 0% 1%  1%  4%

3% 1% 1% 5% 3%  0%  3% 5% 7%

3% 1% 3% 3% 3%  1%  1% 2% 1%

2% 2% 2% 2% 2% 2% 2% 4% 2% 3% 1%

2% 2% 2% 1% 1% 4% 5% 3% 2% 5% 1%

2%  1% 3% 2% 1% 2%  3% 5% 2%

2% 2% 1% 2% 1% 2% 4%  2% 3% 2%

1% 2% 1% 0% 1% 0% 0%  3% 2%  

1% 0% 1% 1% 1%    2%   

1% 1% 1% 1% 1%   3% 1%   

1%  1% 1% 1%      1%

1%  1% 0% 1% 1% 0%     

0% 0% 1% 0% 1%    1%   

0% 1% 0%  0% 0% 2%  1%   

0% 0% 1%  1%       

1404 313 581 511 1040 216 259 26 173 46 118

1048 253 434 361 732 184 215 23 140 33 93

No, none, no response

Offended by smell

Concerned about second hand smoke; secondary high

Restrict public use similar to cigarettes (smoke)

Restrict public use similar to alcohol (intoxication)

No public use, inside homes only

Other

Support tourism and economic benefits

Pro legalization

Oppose legalization, selling in Penticton

Concerned for children\youth: mental health\message

Worried about impaired driving

Must enforce policies, don't lack enforcement

Approve medicinal use only

Do not want smoke in backyard

Educate public on marijuana, safe use, bylaws etc

Uses cannabis or knows someone that benefits from use

Concerned about smoke in condos, balconies

Hope it  reduces black market and fentanyl issues

Appreciate survey, opportunity to contribute

200m option in survey not far enough

Concerned about downtown deteriorating

Concerned about addict ion issues

Support designated areas or cafes for use

Concerned about landlords rights

Exist ing stores should be grandfathered

Sold in pharmacy or government run store only

Do you have

any other

questions or

comments

about the

legalization

of cannabis

and what it

means to

Penticton?

Responses

Base
Total

Total

19-39 40-64 65+

Age

Concerned

citizen

Customer of

cannabis  for

recreational

use

Customer of

cannabis  for

medical use

Prospective

retail s tore

operator

Member of the

business

community

Representativ

e of health or

social agency Other

Column percentages may exceed 100%  because multip le  responses provided
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Appendix B: Feedback Form Results 
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