
 
 

Committee of the Whole 

 
 

 
 
 

Committee of the Whole 
to be held at the City of Penticton, Council Chambers 

171 Main Street, Penticton, B.C. 
To view the live broadcast and recordings, visit www.penticton.ca 

 
Tuesday, May 7, 2024  

Recessed from the Regular Council Meeting at 1:00 p.m.  
 

 
1. Call Committee of the Whole to Order 
 
2. Adoption of Agenda 
 
3. Delegations: 
 

3.1 Proclamation: Sikh Heritage Month                   1-2 
 Jessie Garcha 
 
3.2 Travel Penticton 2023 Report                   3-19 

  Thom Tischik, Executive Director, Travel Penticton 
 
4. Adjourn to Regular Meeting of Council 

 
 

http://www.penticton.ca/
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Proclamation 

 

   

 
 
 

“Sikh Heritage Month”  
April 2024 

 
WHEREAS: the diverse cultural, ethnic, racial and religious heritage of British Columbians is a fundamental 

characteristic of British Columbian society and contributes greatly to life in this province, and  
 
WHEREAS: Sikhs have been an influential and impactful part of British Columbia since the turn of the 19th 

century, and they have endured many hardships while contributing to the growth and success 
of the province, and  

 
WHEREAS: in April, Sikhs around the world celebrate Vaisakhi, the day the Khalsa was created, which 

cemented the disciplines and traditions of the Sikh faith, and  
 
WHEREAS: British Columbia is home to the largest Vaisakhi celebration in North America, and one of the 

largest outside India, and  
 
WHEREAS: the government of British Columbia recognizes the important contributions that Canadian Sikhs 

have made and continue to make to British Columbia’s social, economic, political and cultural 
fabric, and  

 
WHEREAS: organized by the Sikh Heritage Society in British Columbia since 2018, Sikh Heritage Month is an 

opportunity to celebrate the aspirations of all Canadian Sikhs and to develop a greater 
appreciation for and educate future generations about this rich, unique and diverse heritage.  

 
NOW, THEREFORE I, Mayor Julius Bloomfield, DO HEREBY PROCLAIM the month of April 2024 as “Sikh 
Heritage Month” in the City of Penticton. 
 
 

   
                                                                                                              Mayor Julius Bloomfield 
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Travel Penticton | visitpenticton.com | @visitpenticton

visitpenticton.com | @visitpenticton

2023 YEAR END REVIEW
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Travel Penticton
• Membership Organization – 270+ Hospitality & Tourism Businesses

• Follow a 5-year Strategic Plan & Annual Tactical Plan for innovative
  marketing strategies approved by TP Board & Destination BC

• Meet In Penticton Convention Bureau.  
  Convention Sales & Business Liaison Manager, working with PTCC, SOEC & 
  privately owned meeting facilities to build long-term MICE capacity.

• Liaise directly with COP Community Services & Events

• Liaise with various community organizations, clubs, volunteer groups, events 

• Significant Performance & Financial Reporting for COP/DBC/MOF

visitpenticton.com | @visitpenticton
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How are we funded?
•   3% MRDT (2.8%) Approved to be collected by 41 Hotels/Motels/B&Bs – (51% - 51%) 

• 5 Year Agreement with COP/DBC/MOF for Tourism Marketing 
     2022-2027 - Must meet approval of Destination BC

•    5 Year Fee For Service Agreement with COP for Visitor Services 

•    Travel Penticton generated Funds; Membership, Marketing & Other

•    Grants; Various provincial, federal and specialized grants for specific projects

visitpenticton.com | @visitpenticton
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Naramata 
Bench, 

Naramata 
Village, Kettle 

Valley Rail Trail, 
Three Blind 
Mice, Chute 

Lake

City of Penticton 
Municipal 
Boundary

Bottle Neck Drive, 
Sun-Oka Beach, 

Kettle Valley 
Steam Train, 

Summerland & 
Trout Creek

Okanagan Falls and Area 
Wineries, Kettle Valley 
Lakeside Trail, District 

Wine Village

Local & Regional Marketing Region
Travel Penticton DMO

visitpenticton.com | @visitpenticton
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What Do We Do?
• Digital & Social Media Platforms, Video 

• Print, TV, Radio, Website

• Media Development & Leveraging

• Event Financial Support & Promotion

• In-kind Marketing for Local Events, Facilities and Attractions

• Consumer Direct Shows  YVR/YYC/YYZ/YOW

• Member Training & Image Improvement Opportunities

• Operate Visitor Services ( Main, Satellite & Mobile)

• Recognition and Promotion of the ’Marketing Triangle’

• ‘Meet In Penticton’ Convention Bureau

• Often the ‘First Face’ representing Penticton

@visitpenticton

visitpenticton.com | @visitpenticton

GOAL 
Build Consumer Awareness of 

Penticton as a Preferred 
Destination 
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visitpenticton.com | @visitpenticton

2023 KEY INITIATIVES

Media Development

Travel Penticton Members
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visitpenticton.com | @visitpenticton
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Digital & Social Media - Instagram

visitpenticton.com | @visitpenticton
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Digital & Social Media - FaceBook

visitpenticton.com | @visitpenticton
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Event Marketing Support Annual Budget: $250,000+

$100,000 allocated to IRONMAN Canada to cover the cost of hotel  
                       rooms for race personnel

$150,000 allocated to 22 local events

$40,000 allocated for Gran Fondo & CSSHL (multi-year commitments)

126 National & International media articles    144,864,477 Total Audience Reach

107 Facebook Posts    192,090 Total Reach

Professional Photography for Assets for Sharing   11 Events  -  1064 Images

Timeframe: January - December 

Community Event Support – Directly from MRDT

visitpenticton.com | @visitpenticton
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visitpenticton.com | @visitpenticton

VISITOR SERVICES – FFS Agreement

Travel Penticton has diversified Visitor Information Services over the past 6 years and 
has progressed much further than many communities to offer a balance of services, 
which continued into 2023, including:

• Main Visitor Centre (888 Westminster Ave W)

• Satellite Peach Location VC: Jubilee Pavilion (185 Lakeshore Drive W)
• Partnership with Penticton & Wine Country Chamber of Commerce

• Mobile Visitor Centre

• Airport Kiosk
• Serviced regularly as part of the Visitor Services offerings
• Over 1500 pieces of Penticton information taken
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visitpenticton.com | @visitpenticton
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visitpenticton.com | @visitpenticton

• PTCC & SOEC
• Penticton Lakeside Resort & Conference Centre
• Other Penticton Meeting Facilities

MICE Highlights 2023

• Over 200 files serviced
• 44000 Delegate Days 
• Independent Spending@ $325 pp
• $14,300,000 Revenue*
       *This does not include conference support   
         services; A/V, transportation, decoration,          
         off-site events
• Focus on Multi-year & rotational events
• Sport & Cultural Event impact not part 

of MICE statistics
• Significant ‘direct-to-planner’ contacts
• MICE industry change, looking for 

smaller & more affordable locations
• ESTI Grant application for  economic 

impact assessment of MICE
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visitpenticton.com | @visitpenticton

2023 Projects
Tourism Economic Impact Assessment – RE-BOOT
• Fulfill the need for a comprehensive assessment for the value of tourism in 
      Penticton & immediate area
• Partnership with City of Penticton
• Create a year-long assessment for visitor origin, volumes, average spend, visit purpose, frequency
• Direct Visitor & Business surveys at key times throughout the year
• Visitor Sentiment & Destination satisfaction
• Business Employment situation survey & analysis
• Crime & Safety survey with tourism business stakeholders
• Break Down the Assessment into  CONSUMER – SPORT/EVENT - MICE

BENEFIT
• Determine a real value tourism brings to the community for future COP & Private Business Investment
 

• Offer valuable Economic Development data for investment in accommodation, food & beverage, recreation and more
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visitpenticton.com | @visitpenticton

CHALLENGES, CONSIDERATIONS & FUTURE
• Climate Change – Weather Events - Heat Domes, Atmospheric Rivers Drought,                                              

Snow Conditions, Big Freeze Events

• Forest Fires – Provincial, Regional, Local (International WA, OR, CA)

• Highway Closures – Provincial & Regional

• STRs  -  Immediate Bookings & Future Capacity for Major Events/Business Travel/Medical

• Economic Impact – Local & Regional – Short / Medium / Long-term

• Current Motel/Hotel Inventory vs Future Need

• Consumer Sentiment & Perception of our Destination

• Consumer Capacity – Inflation, Interest Rates, Cost of Travel etc.

• Conferences & Events  -  Continue to Build Capacity  October - May
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visitpenticton.com | @visitpenticton

Thank you!
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